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At THE COSMOPOLITAN of LAS VEGAS
you’ll fi nd spacious suites by award-winning designers, 
expansive private terraces, the country’s top chefs, three 
distinctive pool environments and unparalleled service. 

With its stylish design and adventurous spirit, The 
Cosmopolitan offers a unique Las Vegas experience. 
Situated in the heart of The Strip between Bellagio and 
City Center, the 2,995-room resort features residential-style 
rooms with expansive private terraces. A diverse collection 
of restaurants from renowned chefs, three distinct pool 
experiences, a dynamic art program, and a jam-packed 
entertainment calendar unite to offer guests a fresh 
perspective on luxury.

The Cosmopolitan features two types of room offerings, 
the City Room and Terraces. City Rooms are standard 
hotel rooms that come in dual queen confi guration only. 
The Terraces are former condo suites with kitchenettes 
and outside terraces that come in studio, one and two 
bedroom options. The Cosmopolitan also features a number 
of boutique retail shops on the second fl oor shopping 
promenade. 

Hotel rooms are available for HCIC attendees at the group 
discount rate of $179.00 per night (plus tax). This rate is 
available beginning November 9, 2012 (three days before 
the meeting begins) through November 17, 2012 (three 
days after the meeting concludes) based on availability. The 
room rate includes in-room Internet access.

There are two ways to make a hotel reservation: Call 
Reservations/Resort Services at 1-855-435-0005 and 
reference group code: SCHST1 or the 16th Annual 
Healthcare Internet Conference. Or make your room 
reservation online at www.hcic.net.

Remember to reserve your room no later than October 19, 
2012 to secure the discounted group rate. After October 
19th, or once the room block is sold out, if available, hotel 
room rates will be at the prevailing rates. Be sure to call 
early to secure your room.



Pre-Conference Events
Come a little early to Las Vegas this year and join us for one of the following two 
special events. Each offers an in-depth focus on current topics of interest. An 
additional registration fee of $125 is required for each pre-conference event.

Your Content Strategy Called. It Wants Your Time Back.

Open Source Solutions Workshop 

Evolve from content specialist to expert strategist, acquiring tools 
to implement key messages, analyze content gaps, tackle behavioral 
targeting through user personas and bridge the space between what 
patients need and what business goals require. Hear case studies from 
the award-winning Web teams at a large academic medical center and 
a community hospital. Be ready to roll up your sleeves with hands-
on exercises. If you’ve forgotten the art of content, we’ll make you a 
revolutionary strategist.

Buy or Build? Maybe Both … The Path to Successful Implementation
Historically, organizations faced the diffi cult evaluation of buy vs. build 
when developing new Web systems. Today, open source software 
presents another alternative: Web teams can use a “Lego approach” 
to assemble building blocks to create open source platforms. In fact, 
in today’s rapidly changing tech environment, over two-thirds of 
enterprises are already embracing open source. What are the pros 
and cons? Is open source for you? In this interactive workshop, you’ll 
hear how three organizations successfully deployed open source 
solutions and examine the rewards, the risks and the keys to successful 
implementation. Learn how to evaluate open source technologies and 
vendors and reduce the risks associated with proprietary systems.

Donna Hill
Web Managing Editor 
and
Christina Trimble
Manager of Web Marketing and Content
University of Arkansas for Medical Sciences

This participant-driven session doesn’t depend on pre-
planned presentations or top-down agendas. Instead, it 
is based on the premise that the “sum of the expertise of 
the people in the audience is greater than the sum of the 
expertise of the people on the stage.” The topics discussed 
at OpenSpace depend upon the crowd. Everyone will be 
asked to participate in some way, either by presenting, 
showcasing a project or simply asking questions and offering 
comments. 

A variety of intensive pre- and 
post-conference events are 
available to allow attendees 
to focus intently on one or 
more technical areas.

Mobile That Works
The speed at which mobile is proliferating throughout healthcare has 
created new methods to connect at multiple levels. But what makes 
mobile effective in healthcare? Are you curious about how to make 
mHealth, augmented reality or mobile apps work for your organization? 
If so, attend this session, Mobile That Works, to gain insight into those 
questions and more.

If learning more about how to apply mobile and mHealth in your 
organization is a top-of-mind question for you, then don’t miss this 
session. Participants will have the opportunity to learn how to develop 
several innovative mobile techniques while interacting with industry 
thought-leaders. Bring your mobile questions and go away with answers. 

Rick Krohn
President
HealthSense, Inc

OpenSpaceTM: An Unconference

Post-Conference Events
Stay a little longer in Las Vegas this year and join us for one of the following two special 
workshops. Each offers an in-depth focus on current topics of interest. An additional 
registration fee of $125 is required for each post-conference workshop.

Sujal Raju
eHealth & mHealth innovator

Pre-Conference Workshop: Web Content Strategies

Pre-Conference Workshop: Mobile Strategies

Carrie Meyer
Online Marketing Specialist
Hendricks Regional Health

Christopher M. Catallo
Executive Vice President
Greystone.Net
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More information on the Post-Conference Events can 
be found on page 10.

Brian Dolan
Editor
MobiHealthNews



Monday, November 12, 2012

Connect and Be Heard: Make a Difference in Healthcare with Social Media
Why should health professionals care about social media? Kevin Pho, MD is a practicing board-certifi ed internal medicine 
physician and a leader in healthcare social media since 2004. In his presentation, Dr. Pho will refl ect on his social media journey 
and share stories of how health professionals can use social media to teach patients, connect with colleagues and engage in the 
health reform conversation. 

General Session sponsored by ForeSee

7:00am - 5:30pm Registration
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What the Public is Searching For and 
Why They Aren’t Finding You … An SEO 
Case Study with Proven Results 
Within months of implementing a new search engine 
optimization (SEO) strategy at the end of 2011, 
INTEGRIS Health’s Web site moved to fi rst in Google 
for some of the most searched items in the market. 
Hear how the INTEGRIS Health Web site dramatically 
increased organic search visits. Learn how your 
site may already be primed to move ahead of the 
competition through simple big-wins to improve rank 
and visits from search engines. Explore how vendors 
can track and evaluate the success of your SEO 
campaigns.

Todd Stogner
New Media Manager
INTEGRIS Health

David Christopher 
Manager of SEO & SEM
OPUBCO

The Gamifi cation of Healthcare: Wanna 
Play?
Join in on a fun, interactive journey through games 
that teach, provide incentives, reward participants 
and track and collect data for your healthcare 
organization. Explore some fascinating examples 
of games and platforms and translate their use into 
practical examples for your healthcare organization. 
Imagine...educating a patient on post-op heart care 
or physical therapy with a game; managing chronic 
conditions with rewards for positive behavior; 
creating positive reinforcement for elderly medication 
compliance and using monetary/points incentives for 
bariatric patients’ lifestyle changes.

Brian Phillips
Executive Creative Director
The Basement

Elizabeth L. Scott
CEO
Raven New Media & Marketing

Driving Engagement through Video-
Centric Physician Education Portals
Hospitals and health systems can achieve real 
referring physician engagement by showcasing their 
clinical experts and innovative programs through 
online, on-demand physician education programs. 
Learn how to generate increased brand awareness 
and physician engagement through the development 
of video-centric Physician Education Portals. 
Examine the importance of online continuing medical 
education and other case examples in measuring the 
performance of such online programs. 

Vicki Amalfi tano
Vice President, Marketing & Planning
Brigham & Women’s Hospital

Ross Joel
CEO
BroadcastMed, Inc.

5:15 - 6:45pm Opening Reception in the Exhibit Hall - Sponsored by CPM Healthgrades

2:15pm 16th Annual Healthcare Internet Conference Commences
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Pre-Conference Events

Conference Opening and 2012 Healthcare Benchmarking Results
The Conference opens with remarks by Greystone.Net. The opening will be followed by Larry Freed, President of ForeSee, briefl y sharing the results of their 
2012 Healthcare Benchmarking Study and introducing the opening general session featuring Kevin Pho, M.D.

This year, attendees can choose to participate in one of two pre-conference Workshops: Web Content Strategy or Mobile Strategies or one of two 
post-conference Workshops: Open Source Solutions or OpenSpaceTM. For more information on each workshop and their respective faculties, see 
the detailed summaries on pages 1 and 10. Separate registration is required and can be found on the registration form of this brochure or online at 
www.hcic.net.

Kevin Pho, MD
CEO
KevinMD.com

4:00 - 4:15pm Break
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Sponsored by Scorpion Healthcare

Sponsored by Greystone.Net Sponsored by CareTech Solutions Sponsored by UbiCare



Tuesday, November 16, 2012

Monday, November 12, 2012

As a pioneer in customer experience analytics, ForeSee continuously measures 
satisfaction across customer touch points and delivers critical insights on where 
to prioritize improvements for maximum impact. Because ForeSee’s superior 
technology and proven methodology connect the customer experience to 
the bottom line, executives and managers are able to drive future success 
by confi dently optimizing the efforts that will achieve business and brand 
objectives. The result is better business for companies and a better experience 
for consumers. 

ForeSee is sponsoring the opening General Session on Monday, November 12, 
2012 at 2:45pm featuring Kevin Pho, M.D.

5:15 - 6:45pm Opening Reception in the Exhibit Hall - Sponsored by CPM Healthgrades

It’s Called Social Marketing Dude: How 
to Use Digital and Traditional Media to 
Engage Consumers 
New media is hardly new anymore. But leveraging 
it with traditional media can be tricky, especially 
when budgets are fl at and your audience is atypical. 
Hear how BHCS anchors their branding strategy 
in BaylorHealth.com to align messaging and track 
results. Learn how to integrate SEO, SEM, email, QR 
codes, social media and a mobile site with direct mail, 
magazine and broadcast to successfully engage the 
most healthcare-reluctant consumers -- men. 

Patricia M. Reupke
Corporate Director, Consumer

Relationship Marketing
Baylor Health Care System

Building Clinical Volume Through Online 
Connections
As consumers grow more savvy in shopping for 
doctors and the Web continues to grow as the leading 
source for health information and decision making, 
hospital marketers must fi nd ways to get physicians 
in front of consumers. But face-to-face efforts can 
be expensive and time consuming. Learn how the 
use of Web and social media innovations to connect 
physicians with healthcare-seeking consumers 
can serve as effi cient and meaningful engagement 
strategies to grow affi nity and clinical volumes.

Morag Muirhead
Marketing Manager
and
Kathy P. Smith
Director, Strategic Marketing and Outreach
Johns Hopkins Medicine

Google Analytics: Beyond Pageviews and 
Visits 
With a renewed focus on measurement and the power 
of Web analytics, Barnes-Jewish Hospital developed 
new processes to measure the effectiveness of 
everything from social media to traditional advertising. 
Learn the tips and tricks that helped the marketing 
team educate leadership and make smarter decisions. 
Find out how to use Google Analytics and other free 
tools to segment Web site visitors, attribute ROI to 
campaigns and create goals to track the metrics that 
matter most.

Joe Ebeling
Supervisor, eBusiness & Marketing
and
Cesar Paredes
Marketing Manager
Barnes-Jewish Hospital

4:00 - 4:15pm Break
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A Social Media Success Story: Together We Are Better
Join us in this session to learn how Marketing, Human Resources and Information Technology at All 
Children’s Hospital collaborate to advance both community and employee engagement. During this 
session, you’ll follow All Children’s successful journey into and through the social media maze and 
learn how they leveraged marketing strategies and tactics to improve staff recruitment and retention, 
incorporated social media into both marketing and communication strategies and created and 
implemented Social Media guidelines.

During the session, Cindy and Jay will share examples of best practice uses of Social Media in 
healthcare as well as their results and you’ll have a chance to learn from their successes and 
challenges. You won’t want to miss this inspiring success story.

General Session sponsored by iTriage

8:
00

 - 
9:

15
am

7:00am - 6:00pm Registration

7:30 - 8:00am Continental Breakfast

11:00 - 11:15am Break

9:15 -10:00am Break in the Exhibit Hall

Cindy Rose
Associate Vice President,
Marketing and 
Community Relations

All Children’s Hospital

Jay Kuhns
Vice President,
Human Resources

All Children’s Hospital

Content Strategy: What You, Zappos and 
Coca-Cola Can Have In Common 
Shoe and soda marketers are leading a massive shift 
in marketing strategy: social, search and content 
strategy integration. As technology platforms become 
commoditized, the right content in the right place at the 
right time across the consumer buying cycle is what 
differentiates digital strategy superstars from Web 
wannabes. Explore the value of a content-oriented 
approach to digital strategy and help healthcare 
leaders learn to reach, engage and connect with 
customers in the digital space.

Karen Corrigan
Founder & CEO
Corrigan Partners

Small Screen, Big Opportunity
The mobile revolution is sailing ahead at full steam 
and healthcare customers are on board. Patients track 
health and fi tness information, get second opinions, 
refi ll prescriptions and connect with other patients 
on mobile devices. Physicians rely on mobiles for 
medical education, patient care, communication, social 
networking, practice management and tele-health. 
Learn how to win the moments that matter, make 
better decisions and go bigger, faster with mobile. 
Examine the mobile healthcare market and explore 
tools and strategies for connecting with increasingly 
tech-savvy customers. 

Brian Schmidt
Director of Sales
Google

Changing Channels - Managing 
Communications in a Multi-Channel 
World
Healthcare communicators have a dizzying array 
of channels at their disposal for targeted consumer 
engagement. While direct mail used to be the go-to 
choice, today’s options also include Web, email, mobile 
and social platforms. How do you know which channel 
will work best for your target and objectives? And 
what if it takes more than one to get your message 
to resonate? Hear how Meridian Health, an industry 
leader, is using technology to ensure the delivery of the 
right message to the right person at the right time.

Ryan Younger
Director of Marketing
Meridian Health

Stefan Agustsson
Partner
Tea Leaves Health

Managing Web Resources: The Changing 
Face of the NEW Web Center
Today, many organizations are struggling with how to 
reorganize resources to support the needs of the Web. 
Health Systems wrestle with a shape-shifting workload 
and are often at a loss for where to get the manpower. 
Resources are tight and it’s sometimes hard to get 
leadership to understand social media, let alone why 
you might need more than one person devoted to it. 
This panel discussion will share information on org 
structures and resources, how to solve issues along 
the way, and what is and isn’t working. Attendees may 
participate in an interactive discussion.

Rebecca Broering
Director, e-Health Web Team
UW Health

Kelly Faley
Vice President of Web Strategies

and Customer Contact Centers
Sharp HealthCare

Leading the Way for Responsive Web 
Design for Mobile Information & Mapping 
at The Johns Hopkins Hospital 
With the opening of a 1.6 million square-foot medical 
complex approaching, the Johns Hopkins Digital 
Strategy Team saw an opportunity to recreate how 
patients and staff visit and navigate the hospital. Learn 
how they gained the support of executives and internal 
stakeholders, shaped the vision, managed confl icting 
expectations and balanced old and new technologies 
to launch responsive Web environments for desktop 
and mobile users. Examine the ongoing evolution of 
technologies for interactive mobile way-fi nding.

Brian Harder
Manager, Strategic Web Services 
and
Melissa McMacken
Manager, Information Architecture & Web Services
and
Aaron Watkins
Director of Internet Strategy & Web Services
Johns Hopkins Medicine

Building Strong Intranets: Two Intranet 
Cases
Learn how two smaller hospitals are implementing 
innovative Intranet strategies that solve organizational 
problems and balance stakeholder needs. Hear what 
enables Henry County Health Center, a 25-bed Critical 
Access Hospital, to offer systems and innovations on 
par with big-name hospitals, including recognition as a 
Most-Wired Hospital and a Gold Web Health Award for 
its Intranet. Also, examine Blessing Health System’s 
journey to advance its Intranet from a single landing 
page to an actual Intranet site. Learn how stakeholders 
were managed; how the tool was selected; and how 
the design was developed. 

Stacy Speidel
Systems Administrator
Henry County Health Center

Regan Sonnabend
Director of Sales & Marketing
HospitalPortal.net

Dave Bennett
Executive Vice President
Krames StayWell

Trey Tomlinson
Systems Application

Analyst II
and
Kara Wingerter
Marketing Specialist
Blessing Health System

Michael Schneider
Executive Vice President
Greystone.Net
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9:15 -10:00am Break in the Exhibit Hall

11:00 - 11:15am Break

Your Patients Have Moved: Engaging 
Empowered Patients with Social 
Targeting 
Current healthcare and consumer trends are causing 
traditional marketing strategies to break down. In 
the past few years there has been a radical shift 
in the way consumers engage online. They expect 
their experience to be personalized, localized and 
socialized. In many ways, these changes present a 
signifi cant opportunity for hospitals, but they require 
highly targeted, relevant and credible marketing 
strategies that embrace empowered patients to fully 
leverage. Discover these strategies.

Matt Gove
Chief Marketing Offi cer
Piedmont Healthcare

Michael Sengbusch
Vice President, Product Development & Strategy
BrightWhistle

Creating the Complete Online Package for 
Referring Physician Resources
Hear how Children’s Specialty Group and Children’s 
Hospital of Wisconsin highlighted their specialists 
using traditional tools including online physician 
directories, sales sheets, physician profi le videos, care 
guidelines and educational activities. Hear how they 
transformed and packaged these tools to enhance the 
referring provider’s understanding of their practice. 
Explore some innovative tools such as publishing 
online quality and outcomes indicators and creating an 
e-Consult service (virtual consultation).

Nandita Nanchal
Director of Clinical Operations 
and
Nancy Vanselow
Manager of Marketing & Education
Medical College of Wisconsin/Children’s

Specialty Group

How Technology Can Transform Your 
Inside Voice: A Case Study 
Employees who are engaged and connected to 
the workplace are vital assets to any healthcare 
organization and critical drivers of patient satisfaction. 
Technology is becoming an important enabler, working 
to translate business goals, celebrate people and 
encourage employees to help tell the stories that 
create new value in the workplace. Northwestern 
Memorial Hospital will highlight lessons learned 
in creating a multi-faceted digital communications 
environment, a mobile communication solution and 
a supporting Digital Asset Archive -- all of which 
have transformed their ability to connect with a 24/7 
workforce. 

Bonita Brodt
Director of Communications
Northwestern Memorial Hospital

Venkatesh Korla
CEO
Element115

Blogging: Virtual Connections Lead to 
Real Patients 
Building a blog community with fresh content and 
engaged readers really can boost business. This 
presenter team brings a hospital insider and agency 
expert together to help you succeed. Get strategies 
to fi nd bloggers, create content, leverage current 
news, incorporate videos/slides, and integrate with 
other marketing avenues. These techniques will 
help you manage and build a blog community for 
your organization that will bring readers into your 
information and services. Leave with takeaways that 
hospitals of any size can put to use. 

Becky Wardzala
Marketing Director
Hendricks Regional Health

Charles Falls
President
Demi & Cooper Advertising

Innovative Strategies Improving Patient 
Response and Enhancing Engagement
Women and Infants’ Hospital is patient-focused, 
valuing patient connections and collaboration. Its 
e-communication service consistently reaches patients 
with evidence-based information producing open 
rates averaging > 40%. Recently, Women and Infants’ 
sparked engagement through targeted True/False 
messages. By eliciting patient responses, the hospital 
identifi ed concerns, strengthened connections and 
transformed local healthcare. Examine how to target 
your messaging toward specifi c audiences; how to 
engage online readers and elicit responses amid the 
clutter; and how to use your patients’ responses to 
develop your e-communication strategy.

Susan Dibattista
Senior Offi cer Coordinator, Health Education

Department
Women & Infants’ Hospital Rhode Island

Betsy Weaver
CEO/Founder
UbiCare/TPR Media

iTriage is a fast-growing, leading digital healthcare platform with more than 5M mobile 
downloads from the iPhone and Android app stores. It offers a simple and convenient way 
to help consumers determine what might be wrong and where to go for treatment and 
then connects them with providers. For providers, iTriage delivers a unifi ed mobile and 
Web solution that drives visibility, consumer engagement, patient traffi c, improved care 
coordination, enhanced patient experience and measurable ROI.

iTriage is sponsoring the General Session on Tuesday Morning, November 13, 2012 at 
8:00am featuring Jay Kuhns and Cindy Rose from All Children’s Hospital.
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Transforming Healthcare by Integrating 
Digital Marketing Channels
With over 60% of adults seeking medical information 
online, hospitals and healthcare institutions that use 
and integrate multiple digital channels will reach more 
potential patients and create stronger connections. 
Hear about the marketing program for “The Tower,” 
Rush University Medical Center’s new state-of-the-art 
facility, and how integrating search, paid and social 
marketing programs increased Web traffi c. Learn 
how high level strategy translates into data and 
reporting; identify and understand advanced reporting 
on marketing integration including multi-channel 
funnels and conversion attribution; and hear how 
online marketing channels assist each other in overall 
conversions. 

Ken Quandt
Web Managing Editor, Marketing & Communications
Rush University Medical Center

Kelly Cutler
CEO
Marcel Media
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Join us for lunch today in the general session hall and take advantage of the opportunity to relax, network and catch-up 
with your colleagues and friends.

Today’s luncheon will allow you a chance to talk with others attending the conference about topics of importance to 
you. It will be a chance to have informal conversations with members of the faculty, sponsors, exhibitors and your peers. 
In addition to lunch, the 2012 class of the Healthcare Internet Hall of Fame will be introduced. Be sure not to miss this 
relaxing, educational and fun event. 

Networking Luncheon

2:45 - 3:45pm Break in the Exhibit Hall

5:00 - 6:30pm Reception in the Exhibit Hall

Project Management for Creative Types
You don’t have enough time to get everything done. 
And you don’t have enough resources to do every 
project asked of you, either. While prioritization and 
project management aren’t words that warm an artist’s 
heart, when properly applied, they can help save your 
sanity and free your team to do their most creative 
work. Learn techniques that will enable you to keep 
up with “the little stuff” while still making sure that your 
Web site shines.

Ryan Newswanger
Director, Web Services
Dartmouth-Hitchcock

Take a Different Route to Mobile:  Getting 
Strategic about Tangible Utility
Mobile sites are a must have, but how do you move 
beyond the norm and deploy mobile apps for strategic 
gains? Join this session to gain insight into how to plan 
for the incorporation of mobile apps into organization 
strategy.  This session will discuss how to develop a 
mobile strategy for a targeted audience and examine 
two case studies of targeted app development with 
tangible utility. Get an insider’s glimpse of CHMC’s 
unconventional mobile strategy and see how to “fi nd 
your way” with mobile apps.

Michelle Hornberger, MHSA, FACHE
Chief Strategy Offi cer
Crittenton Hospital Medical Center 

Chris Catallo
Executive Vice President
Greystone.Net

Keeping Strategy Alive in Your Web 
Development Process
What do strategic planning, physician alignment, 
service line business goals and academic medical 
center partnerships have to do with a hospital Web 
site? Everything. Hear how Mercy Health System 
prioritized strategy before, during and after their new 
site launch. Learn how to approach Web architecture, 
design and conversion applications to ensure that Web 
initiatives meet organizational goals. 

Gabrielle DeTora
Chief Marketing Offi cer
Mercy Health System

Ben Dillon, MBA
Vice President and eHealth Evangelist
Geonetric

Managing Your Online Listings and 
Reputation. Why It’s a Mess. What You 
Can Do About It
Creating an Internet presence that engages 
consumers and generates new patients is always a 
challenge. Examine the results of a recent Everyday 
Health survey on how consumers choose a hospital. 
Hear what matters, including patient testimonials and 
condition-specifi c data. Learn how to build an engaged 
audience with mobile, social and video and why it’s 
important to have an integrated marketing plan. Hear a 
case study from Inova Health System.
 
Shana Rieger
Communication Consultant – Social Media
Inova Health System

David Siegel
Senior Vice President & GM, Hospital Solutions
Everyday Health, Inc.

For PETE’s Sake! A Case Study on Roper 
St. Francis Healthcare’s Unifi ed Mobile & 
Web Strategy 
Learn how Roper St. Francis Healthcare drove a 
unifi ed mobile and Web strategy to help PETE: 
Physician relations, consumer Engagement, patient 
Traffi c, patient Experience. Explore how using mobile 
marketing, ER visit pre-notifi cation and appointment 
setting and an Internet symptom checker and provider 
search tool helped meet those goals. Hear about 
consumer mHealth trends, how mobile technology 
can steer and retain patients in network and mobile 
success metrics.
 
Krista Robertson
Interactive Marketing Manager
Roper St. Francis Healthcare

David Friedersdorf 
Vice President of Sales
iTriage

Migrating to an Open Source Web 
Content Management System and Taking 
a Mobile-First Approach to the Web 
As the Web device landscape broadens and expands, 
it becomes even more challenging to reach all 
online audiences. Explore how an open source Web 
content management system (WCMS) combined 
with a responsive base theme deploys a single site 
on mobile, tablet, laptop and desktop devices. Learn 
responsive design and mobile-fi rst concepts through 
examining MemorialCare’s migration journey to an 
open source WCMS. 

Sarah Mitchell
Marketing & Communications Manager
Orange Coast Memorial Medical Center

Nicole Nus
Senior Web Designer
MemorialCare Health System

6 Sponsored by Scorpion Healthcare

Web Solutions & Tools mHCIC and Emerging TechnologyStrategy Development



Tuesday, November 13, 2012

2:45 - 3:45pm Break in the Exhibit Hall

5:00 - 6:30pm Reception in the Exhibit Hall

Big Bang Theory: Getting the Bang Out of 
Your Online News Buck 
In a market where the network TV news is 45 miles 
away, it requires innovative thinking to get your news 
to the marketplace. Salem Health will demonstrate how 
it has taken on TV news and through social media and 
innovative use of video, has generated media interest 
and created signifi cant growth in eyeballs. Discover 
how to help network news publish your stories; how 
to maximize the use of digital video assets to drive 
consumers to the Web; and how to create an internal 
digital video news team.

Mark Glyzewski
Multimedia Supervisor
and
Anne Theis
Vice President/Chief Marketing Offi cer
Salem Health

Get Patients Interested in Their Health. 
Your Services. Your Brand.
Learn how a population health initiative educated 
the community about their health risk factors and 
increased brand awareness. See examples of how 
a hospital system used a multi-media marketing 
campaign and an interactive online tool to capture 
over 7,000 contacts in just a two month time period. 
Discuss how to move past internal barriers in order 
to launch an interactive program. Explore how to 
develop a personalized consumer follow up campaign 
to generate cross-sell opportunities. Hear how to take 
complex health messages and simplify them in a way 
that online users can understand their health risks.

Deena McAllister
Director of Marketing
Texas Health Resources

Joel Cessna
Vice President of Sales
Medicom Health Interactive

The Four Pillars of Building Instant Trust 
Online
Web sites and landing pages face very real trust 
issues - they are a scary and uncertain unknown to 
most visitors. Before people will act or transact, their 
concerns and anxieties must be alleviated. But how 
can you do this online when you only have seconds 
to establish trust? Bestselling author and Web site 
conversion expert Tim Ash will show you how to 
effectively use the Four Pillars of Trust to smooth the 
way to your online conversion goals. 

Tim Ash
Author, Landing Page Optimization & CEO
SiteTuners

Proceed Until Apprehended: The 
Convergence of Search, Social and 
Content
The number of places where consumers can--and 
want--to interact with your brand has multiplied. Learn 
how to integrate social media into your marketing and 
digital strategies in order to: develop brand awareness; 
drive online visitation; increase patient conversion; 
provide relevance, authority and trust for consumers 
and search engines. More importantly, fi nd out how to 
accomplish this with limited staff and fewer marketing 
dollars for a greater return. 

Dawna Jarvis
Digital Director
Via Christi Health

Andrea Sobotor
Manager, Optimization Services
MEDSEEK

Connecting The Patient Billing 
Ecosystem – And Leveraging Patient 
Engagement
While 70% of patients are interested in paying their 
healthcare bills online, only 12% do. Consumers want 
convenient ways to bring multiple bills and documents 
to one place. Social “connect” models are making this 
possible – allowing providers to offer an alternative 
to their direct bill pay option by making themselves 
available to patient users that prefer to access and 
pay them this way. Examine research on consumer 
needs for paperless billing, discuss emerging “connect” 
models and explore how providers are leveraging 
these models to engage patients.

Jonathan Fine
Director of Web Services
Advocate Healthcare

John Talaga
Vice President, Healthcare
doxo

Transforming Healthcare by Integrating 
Digital Marketing Channels
With over 60% of adults seeking medical information 
online, hospitals and healthcare institutions that use 
and integrate multiple digital channels will reach more 
potential patients and create stronger connections. 
Hear about the marketing program for “The Tower,” 
Rush University Medical Center’s new state-of-the-art 
facility, and how integrating search, paid and social 
marketing programs increased Web traffi c. Learn 
how high level strategy translates into data and 
reporting; identify and understand advanced reporting 
on marketing integration including multi-channel 
funnels and conversion attribution; and hear how 
online marketing channels assist each other in overall 
conversions. 

Ken Quandt
Web Managing Editor, Marketing & Communications
Rush University Medical Center

Kelly Cutler
CEO
Marcel Media

During the Tuesday lunch, the inaugural recipient of the John A. Eudes Award for Vision & Excellence will be 
announced. This award is given in memory of John Eudes, Co-Founder of Greystone.Net, whose leadership and 
creativity fi rst envisioned this Annual Healthcare Internet Conference. The award honors individuals who embody 
John’s ideals for excellence … believing in and acting upon the idea that excellence can only be obtained if one 
cares more than others think is wise, risks more than others think is safe, dreams more than others think is practical 
and expects more than others think is possible.

Also during Tuesday’s Networking Luncheon, the 2012 Class of the Healthcare Internet Hall 
of Fame will be inducted. Now in its second year, the Healthcare Internet Hall of Fame strives 
to honor innovation and preserve the history of the industry. You can fi nd out more about the 
Hall of Fame at www.hihof.com, including learning more about last year’s inductees. 

Award Presentations
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7:00am - 2:00pm Registration

7:15 - 7:45am Continental Breakfast in the Exhibit Hall

Web GPS: Planning Your Digital Road Trip
Can too many digital assets be a bad thing? When MedStar Health, located in the Maryland and 
Washington, D.C., region hired their fi rst system marketing vice president in 2010, she quickly 
assessed that without a business plan and Web strategy the answer is yes! 18 Web sites, no 
Web governance and a social media free-for-all was the result of not having a Web strategic 
plan. Learn how this system brought disparate parts of the organization together to plan for the 
future; build a plan and garner support to move to implementation. Lessons learned and lessons 
they will never forget will be shared. Join them on their digital road trip.

General Session sponsored by Krames StayWell

10:15 - 11:15am Final Break in the Exhibit Hall

Stephanie 
Johnson
Senior Director, eHealth
Strategy

MedStar Health

Jean M. Hitchcock
Vice President, Public
Affairs & Marketing

MedStar Health

Web Sites 101. YES ... Literally ... 101 Web 
Sites.
Learn how a small interactive team of 3 Web 
developers/designers built and managed 101 sites 
without sacrifi cing quality (or their sanity). Taking an 
agency approach within a corporation, this small team 
successfully manages an ever-growing workload 
ranging from basic Web development to full video 
production. Explore the misconceptions of what 
an in-house design team can achieve on a limited 
budget. This case study will encompass all of our key 
topics and detail how Iasis Healthcare created an 
ever-growing network of sites that incorporate mobile, 
email marketing, SEO, SEM, reputation management, 
branding and video.
 
Dani Howell
Interactive Media Designer
and
Dan Tulloh
Manager, Interactive Strategy
Iasis Healthcare

Mobile-Optimized Sites vs. Downloadable 
Mobile Apps: A Down n’ Dirty Mobile 
Marketing Project
Examine a tangible example of a mobile strategy that 
increased effi ciency and solved a business problem 
for UAB Medicine. UAB’s Worker’s Comp group and 
marketing department worked together to develop 
a mobile app that allows Worker’s Comp medical 
personnel to connect with clients quickly and effi ciently 
in a high-touch, high-tech fashion. The app lets clients 
immediately notify UAB’s Emergency Department 
of an incoming work injury, drug screening or breath 
alcohol test recipient, thereby improving the speed 
and accuracy of providing services. Hear about the 
collaboration and the results. 

Katey Watkins
Digital Marketing Manager
and
Marc Beaumont
Digital Marketing Director
UAB Medicine

Debating SharePoint™ – A Quest for 
Balance
“Don’t use a machete when a scalpel is needed.” 
SoutheastHEALTH debated CMS solutions and will 
take you through their exploration of the advantages 
of using a SharePoint™ solution for their intranet, 
yet a different content management system for their 
public-facing Web site. This case study is about 
picking the right tool for the right job. Exploring all your 
options can open up many opportunities for a stronger 
infrastructure, custom tools and a robust SharePoint™ 
implementation. 

Sherry Westbrook
Web Supervisor
SoutheastHEALTH

Keir Bradshaw
Director of Web Development
AVID Design, Inc.

Make Advertising Work on the Web
Translating a great advertising campaign to the 
Web can be a signifi cant challenge, especially 
when the ads themselves are unique and involving. 
Learn how one of the nation’s leading hospitals, 
NewYork-Presbyterian, took their “Amazing Things” 
ad campaign from TV screens to computer, iPad and 
iPhone screens. You’ll see how NYP learned from their 
microsite to do a complete overhaul. Go behind the 
scenes to see the “before” version of the microsite, 
lessons learned and the “after,” with an analysis of 
what can be even better the next time. 

David Feinberg
Vice President, Chief Marketing Offi cer
NewYork-Presbyterian Hospital

Orson D. Munn
CEO
Munn Rabôt

Digital 360: Content Marketing Across 
Digital Platforms
Learn how Cleveland Clinic launched a new health, 
wellness and medical blog for healthcare consumers 
in 2012.  Hear how it is integrating the content across 
social, internet, mobile and email platforms. 

Scott Linabarger
Director, Digital Marketing
Cleveland Clinic

Portals: Engage New Patients AND 
Increase Satisfaction 
Nobody likes waiting in the dark, particularly when 
faced with a cancer diagnosis, but that’s often the 
experience of new patients awaiting confi rmation of a 
fi rst appointment. Examine an engaging, personalized 
Web portal that puts the patient in the driver’s seat. 
Patients can view and track the exact information 
needed to schedule an appointment and know 
where they are in the process at all times. Hear how 
the portal increases referrals, decreases wait time, 
reduces clinic phone calls and empowers patients 
through transparency. 

Todd L. Foster
Principal Clinical Systems Analyst
MD Anderson Cancer Center

Megan Chavez, MSHI, MSITL
Vice President
Tower
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10:15 - 11:15am Final Break in the Exhibit Hall

Social Media: A Policy is Not Enough
Once the social media genie is out of the bottle, how 
do you put it to good use? Follow the adventures 
of one large institution as it works to manage and 
integrate the well-intentioned work of a diverse and 
digitally active community. Join us in identifying 
communities of interest, choosing best tools, 
developing a framework for organization and 
governance, fostering collaboration, developing 
training, addressing customer needs/complaints and 
highlighting best practices from other industries. 

Eduardo “Pep” Valdes
Web Director, Health Care
UTMB Health

Get Searched. Get Seen. Get Selected! 
Connect Your Physicians with More 
Patients Online
Hear how Mississippi Baptist Medical Center aligned 
their online search strategy with call center resources 
to not only get their physicians searched and selected 
by an increased number of preferred patients, but 
to also manage that volume through to encounter –
resulting in profi table service line growth. Identify the 
type of information that patients are seeking, along 
with how the availability and management of this 
information infl uences appointment setting and ROI.

Virginia Lee Cocke
Director, Corporate Communications
Mississippi Baptist Health Systems, Inc.

Steven Wood, PhD
Vice President, National Accounts
CPM Healthgrades

Developing Interactive Scorecards That 
Make Sense to Your “C-Suite”
With increasing priorities and diminishing resources, 
how do you demonstrate value to your clients and 
senior management? How can scorecards be adapted 
to the work of marketing and PR professionals? 
Additionally, the age of new media presents an 
overwhelming number of additional data that can 
be incorporated into goal-setting and performance 
management. Explore the fundamentals of scorecard 
development, effective goal-setting and presentation 
strategies. Nationwide Children’s Hospital case study 
will demonstrate how scorecards are used for client 
management and C-suite communication. 

Stephanie Cannon
Director, Web Communication & eBusiness
and
Donna Teach
Chief Marketing Offi cer
Nationwide Children’s Hospital

Social Media Strategy from the Inside 
Out: How to Engage Employees and 
Doctors and Guide Them Through the 
Social Web 
While social media provides great opportunities for 
hospitals and healthcare organizations, it also presents 
risks related to information accuracy, reputation 
and patient privacy. Hear how Sentara Healthcare 
developed a social media education program for 
employees and physicians to engage internal 
audiences and mitigate risks. Explore ways of creating 
and maintaining a social media policy, monitoring and 
escalating issues, training social media contributors, 
providing guidelines and best practices for social 
media use and developing social media education 
programs that properly engage and empower 
employees. 

Jessica Carlson
Web, Interactive & Social Media Marketing Consultant
Sentara Healthcare

The Growing Role of Online Patient and 
Service Appointment Scheduling 
Today, many medical offi ces and healthcare facilities 
still schedule and manage appointments in the 
“traditional” manner, despite the time-consuming and 
tedious nature. But, increasingly, a growing number of 
practitioners and facilities are using an online schedule 
system that enables patients and employees to book 
a variety of different appointments and services – 
from offi ce visits and vaccinations to screenings 
and testings – 24/7! Learn about online scheduling 
software and how it works. Examine the benefi ts … 
and considerations … of utilizing an online scheduling 
system. Hear how it results in effi cient and effective 
processes.

Leslie Kaiser
Employee Wellness Specialist
Indiana University (IU) Health Bloomington Hospital

Bob La Loggia
CEO
Appointment-Plus

It Pays to Be Special: Converting a 
Specialty Practice Web Presence into 
Dollars
You’ve brought potential patients to your Web site or 
social media sites … now what? With a tremendous 
increase in patient self referrals to specialists, specialty 
practices need to build relationships with potential 
patients online and show a fi nancial ROI. Learn how 
the Illinois Neurological Institute’s HIPAA compliant 
online appointment request program easily connects 
the dots between clicks and patient revenue – enabling 
them to build relationships and track patient revenue – 
without a CRM. 

Scott Lungwitz
Web Content Specialist
and
Vickie Parry
Marketing Manager
Illinois Neurological Institute / OSF HealthCare

Brian Moloney
Managing Partner
Imaginary Landscape, LLC

Krames StayWell is the nation’s largest provider of patient education, 
consumer health information, and population health management 
communications. Integrating print, interactive and mobile communications, 
Krames StayWell is proud to offer solutions that touch more than 80 million 
health care consumers every year, delivering measurable results for our 
clients. 

Krames StayWell is sponsoring the General Session on Wednesday Morning, 
November 14, 2012 at 7:45am featuring Jean Hitchcock and Stephanie 
Johnson from MedStar Health.
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In a highly engaging, interactive multimedia presentation, gain detailed information about emerging trends in eHealth. 
Learn how Award winners are using enhanced Web site designs, Web 2.0 (rich media and social networking), 
cutting-edge business process applications, integration of online and offl ine marketing and e-business features to 
increase revenues and reduce costs in a challenging economic environment. This session honors Award winners 
while drawing participation from all attendees on how Internet and technology can help organizations achieve their 
business objectives and mission. The eHealthcare Leadership Awards recognizes the best Web sites of healthcare 
organizations, health plans, online health companies, pharmaceutical/medical equipment fi rms, suppliers and business 
improvement applications.

Luncheon and General Session

1:45pm Conference Adjourns

Mark Gothberg
Editor
eHealthcare Strategy and
Trends 

Open Source Solutions Workshop: 

Buy or Build? Maybe Both … The Path to Successful Implementation

Historically, organizations faced the diffi cult evaluation of buy vs. build when developing new Web 
systems. Today, open source software presents another alternative: Web teams can use a “Lego approach” 
to assemble building blocks to create open source platforms. In fact, in today’s rapidly changing tech 
environment, over two-thirds of enterprises are already embracing open source.

What are the pros and cons? Is open source for you? In this interactive workshop, you’ll hear how three 
organizations successfully deployed open source solutions and examine the rewards, the risks and the keys 
to successful implementation. Learn how to evaluate open source technologies and vendors and reduce 
risks associated with proprietary systems, such as vendor lock-in, licensing costs and constraints and limited 
feature customization opportunities. Examine the pros and cons of using the “assemble” approach to 
building a Web site.

This participant-driven session doesn’t depend on pre-planned presentations or top-down agendas. Instead, it is 
based on the premise that the “sum of the expertise of the people in the audience is greater than the sum of the 
expertise of the people on the stage.” The topics discussed at OpenSpace depend upon the crowd. Everyone 
will be asked to participate in some way, either by presenting, showcasing a project or simply asking questions 
and offering comments. 

OpenSpaceTM: An Unconference

Post-Conference Events
Stay a little longer in Las Vegas this year and join us for one of the following two special events. Each offers an in-depth 
focus on current topics of interest. An additional registration fee of $125 is required for each post-conference workshop.

Facilitated by: Greystone.Net Staff and All Attendees
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Lannie C. Byrd
Senior Director of Marketing & Online Services
University of Arkansas for Medical Sciences

John Odom
Webmaster
St. Louis Children’s Hospital

Matt Schwabel
Senior Director for Integrated Marketing
Duke Medicine

Calvin Hendryx-Parker, Facilitator
Chief Technology Offi cer
Six Feet Up

Tim Simms
Senior Web Developer
CentreTEK Solutions



Conference Schedule At-A-Glance

7:00am - 5:30pm Registration Open

11:00am - 2:00pm Optional Pre-Conference Workshop I:
   Your Content Strategy Called. It Wants Your Time Back.

11:00am - 2:00pm Optional Pre-Conference Workshop II:
   Mobile That Works

2:15pm - 2:45pm Welcome and Introduction to 2012 Conference by Greystone.Net
   2012 Healthcare Benchmarking Study Results, presented by ForeSee

2:45pm - 4:00pm General Session: Connect and Be Heard: Make a Difference in
   Healthcare with Social Media
   Sponsored by ForeSee 

4:00pm - 4:15pm Break
   Sponsored by Scorpion Healthcare

4:15pm - 5:15pm Concurrent Sessions

5:15pm - 6:45pm Opening Reception in the Exhibit Hall
   Sponsored by CPM Healthgrades

Monday, November 12

Tuesday, November 13

Wednesday, November 14

7:00am - 6:00pm Registration Open

7:30am - 8:00am Continental Breakfast  

8:00am - 9:15am General Session: A Social Media Success Story: Together We are Better
   Sponsored by iTriage

9:15am - 10:00am Break in the Exhibit Hall

10:00am - 11:00am Concurrent Sessions

11:00am - 11:15am Break
   Sponsored by Scorpion Healthcare

11:15am - 12:15pm Concurrent Sessions

12:15pm - 1:30pm Networking Luncheon - Awards Presentation

1:45pm - 2:45pm Concurrent Sessions

2:45pm - 3:45pm Break in the Exhibit Hall

3:45pm - 4:45pm Concurrent Sessions

5:00pm - 6:30pm Reception in the Exhibit Hall
   Sponsored by Scorpion Healthcare

7:00am - 2:00pm Registration Open

7:15am - 7:45am Continental Breakfast  

7:45am - 9:00am General Session: Web GPS: Planning Your Digital Road Trip
   Sponsored by Krames StayWell

9:00am - 9:15am Break

9:15am - 10:15am Concurrent Sessions

10:15am - 11:15am Final Break in the Exhibit Hall

11:15am - 12:15pm Concurrent Sessions

12:30pm - 1:45pm Luncheon and General Session: 2012 eHealthcare
   Leadership Awards

1:45pm  Conference Adjourns

2:00pm - 5:00pm Optional Post Conference Workshop: Open Source Solutions

2:00pm - 5:00pm Optional Post Conference Event: OpenSpace 11



16th Annual Greystone.Net HCIC

Why It’s Important That You Attend!

Who Should Attend?

The conference is designed for healthcare executives from hospitals, 
health systems, group practices, integrated networks and health plans 
including:

• Vice Presidents of Marketing
• Chief Information Offi cers
• Marketing & Communications Directors
• Web Directors, Webmasters and Web Team Members
• Public Relations Directors
• Business Development Executives
• IT Professionals
• Physician Relations Directors
• Strategic Planners

As the future of healthcare reform unfolds, it will be more important 
than ever to stay ahead of the curve on Web strategy and development. 
Attend this year’s conference and:

• Learn “best practices” on a range of issues from the best in the 
industry.

• See what’s working in social media and mobile in healthcare.
• Hear case studies showing ROI.
• Get practical tips and ideas for your Web strategies and tactics.
• Examine the use of EMRs, PHRs and other strategies to ensure 

physician and patient connectivity.
• Network with colleagues from hospitals and health systems from 

around the country.

Scan to Visit the HCIC Mobile Site

Networking Events

Don’t miss any of the 16th Annual’s wide variety of 
networking opportunities and general sessions:

• Monday, 2:15pm – Opening General Session 
featuring Dr. Kevin Pho, sponsored by 
Foresee.

• Monday, 5:15pm – Opening Reception 
in Exhibit Hall, sponsored by CPM 
Healthgrades

• Tuesday, 8:00am – General Session featuring 
Jay Kuhns and Cindy Rose, All Children’s 
Hospital, sponsored by iTriage

• Tuesday, 9:15am – Break in the Exhibit Hall

• Tuesday, 12:15pm – Networking Luncheon, 
Induction of the 2012 Class of the Healthcare 
Internet Hall of Fame and announcement 
of the 2012 recipient of the John A. Eudes 
Award for Vision and Excellence

• Tuesday, 2:45pm – Break in the Exhibit Hall

• Tuesday, 5:00pm – Reception in the Exhibit 
Hall, sponsored by Scorpion Healthcare

• Wednesday, 7:45am – General Session 
featuring Jean Hitchcock and Stephanie 
Johnson, MedStar Health, sponsored by 
Krames StayWell

• Wednesday, 10:15am – Break in the Exhibit 
Hall

• Wednesday, 12:30pm – Closing General 
Session and eHealthcare Awards Program
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Make plans to attend next year’s conference November  

www.hcic.mobi



An Unparalleled Opportunity

Don’t miss the opportunity to attend healthcare’s 
most respected Marketing, Internet and Web 
Technology conference featuring:

• Two and a half days dedicated to helping 
you pinpoint the technologies, strategies and 
solutions that best position your organization 
for a consumer-driven future.

• Four General Sessions to inspire you and 
broaden your thinking about the impact of 
new technologies.

• Networking luncheon and presentation of 
the 2012 Healthcare Hall of Fame inductees 
and the recipient of the 2012 John A. Eudes 
Vision and Excellence Award.

• 2012 eHealthcare Leadership Awards 
Presentation, an informative session 
highlighting the current landscape of 
healthcare Internet development.

• Dedicated time in the Exhibit Hall, allowing 
you to interact with the leading consultants 
and vendors whose emphasis is on the Web, 
Internet Marketing, eHealth and mHealth.

• Networking luncheon, breaks and receptions 
that connect you with your peers.
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 4-6, 2013 at the New Orleans Marriott in New Orleans, LA.

The client conference features speakers from 
Greystone.Net, Krames StayWell and their 
client organizations on a variety of topics 
including some straight talk on strategy, the 
new “must haves” for a Web site, new content 
strategies and how to prepare for the ever 
changing healthcare environment.

During lunch, the 2012 Annual Best In Class 
Awards will be presented.

Visit www.hcic.net for more information on 
the 2012 Client Conference or to register.

Greystone.Net and Krames 
StayWell Client Conference
Monday, November 12, 2012 • 7:30am - 2:15pm

2012 Client Conference

Scan for More
Client Conference Information
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Organizers & Sponsors 

Greystone.Net is an Internet consulting company that provides a wide 
range of services and products to help organizations improve Web site 
performance. Services include Internet strategic planning, intranet strategic 
planning, portal planning, benchmarking and peer comparisons, graphic 
redesign, Web site assessments, technology selection, search engine 
marketing, search engine optimization, social networking strategic planning 
and persuasive architecture consulting for improved Web ROI. Greystone 
also offers a suite of products for hospitals, including SmartMapTM and the 
Collaboration Portal. Over the past 16 years, Greystone.Net has assisted 
more than 250 hospitals, health systems and physician group practices with 
their Internet need. Find out more at www.greystone.net.
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Krames StayWell is the largest provider of patient education, consumer 
health information and population health management communications in 
the country. Combining extensive technology and content assets with vast 
consumer insights and a strategic approach, Krames StayWell is uniquely 
qualifi ed to engage consumers across the entire spectrum of their healthcare 
experience. Our best-in-class health communication solutions integrate print, 
interactive and mobile formats at multiple touch points to attract and retain 
consumers, improve health outcomes and lower costs. We deliver measurable 
results for hospitals, healthcare professionals, health plans, employers, retail 
pharmacies, government agencies and association clients with world-class 
design, commitment to health literacy principles and a focus on custom 
development. 

www.kramesstaywell.com

Krames StayWell
780 Township Line Road
Yardley, PA 19067
267.685.2800
info@kramesstaywell.com

2872 Woodcock Blvd.
Suite 200
Atlanta, GA 30341
770.407.7670
info@greystone.net

iTriage is a fast-growing, leading digital healthcare platform with more than 
5M mobile downloads from the iPhone and Android app stores. It offers 
a simple and convenient way to help consumers determine what might be 
wrong and where to go for treatment and then connects them with providers. 
For providers, iTriage delivers a unifi ed mobile and Web solution that drives 
visibility, consumer engagement, patient traffi c, improved care coordination, 
enhanced patient experience and measurable ROI. 

http://www.itriagehealth.com

Healthagen LLC
12265 W. Bayaud Ave
Suite 300
Lakewood, CO 80228
800-985-9605
info@healthagen.com
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As a pioneer in customer experience analytics, 
ForeSee continuously measures satisfaction across 
customer touch points and delivers critical insights on 
where to prioritize improvements for maximum impact. 
Because ForeSee’s superior technology and proven 
methodology connect the customer experience to 
the bottom line, executives and managers are able 
to drive future success by confi dently optimizing the 
efforts that will achieve business and brand objectives. 
The result is better business for companies and a 
better experience for consumers. 

www.foresee.com
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www.healthcarestrategy.com

www.medseek.com

Greystone.Net is sponsoring the Strategy 
Development track.

www.greystone.net

www.caretech.com
CareTech Solutions is sponsoring the Web Solutions & 
Tools track.

Scorpion Healthcare is a leader in the healthcare Web 
site design and marketing industry. With professional 
Web design, they have allowed for hospitals throughout 
the nation to engage their community. They have made 
this possible through dynamic designs and online tools 
that inspire visitors, all while providing them with the 
information and resources that they require. If you would 
like to learn more, call them today at 866-763-3419 or visit 
them online at:

www.scorpionhealthcare.com

Medseek is sponsoring the Patient 
Engagement track.

www.ubicare.com

UbiCare is sponsoring the mHCIC and 
Emerging Technology track.

eVariant is sponsoring the eMetrics, ROI and 
Business Value track.

www.Myhealthconnect.com 

www.on-sitestudios.com 
On-Site Studios is sponsoring the 
Social Media track.
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www.ehealthcaresolutions.com

www.fi ercehealthit.com

We are CPM Healthgrades. 
CPM Healthgrades is the premier growth and business 
development partner for hospitals. Our business intelligence and 
communication platform provides hospitals with the tools required 
to identify, reach, educate and measurably infl uence consumer and 
physician behavior. Through this platform, we enable hospitals to 
build effi cient and accountable physician alignment, commercial 
patient acquisition and health management strategies to grow 
and manage health care utilization.  We are dedicated to helping 
our hospitals build their physician practices, grow admissions and 
improve the health of their patients.

www.cpmhealthgrades.com

www.customizedinc.com



Next year, the 17th Annual Greystone.Net Healthcare 
Internet Conference will be held at the New Orleans 
Marriott in New Orleans, Louisiana.

Experience a majestic hotel in New Orleans ideally situated 
in the French Quarter and just steps away from Bourbon 
Street, the Convention Center and other iconic attractions.

The New Orleans Marriott Hotel offers guests a hospitable 
atmosphere, ideal for business and leisure travelers alike. 
Unwind in one of 1,300 spacious New Orleans hotel rooms 
or suites, or stay on the tastefully decorated Concierge 
level, combining modern decor with pleasing amenities.

Explore a variety of conveniences at this hotel in New 
Orleans, including a fully equipped fi tness center and the 
award-winning 5 Fifty 5 restaurant, serving savory regional 
cuisine in an exceptional dining environment. 

A superior hotel in New Orleans that combines 
contemporary amenities with classic Southern hospitality.

HEALTHCARE INTERNET17TH ANNUAL GREYSTONE.NET CONFERENCEHEALTHCARE INTERNE
Save the Date: November 4-6, 2013

The New Orleans Marriott has several restaurant and lounge 
offerings onsite and nearby including:

 

This distinguished New Orleans luxury hotel is also in close 
proximity to the Business District and other attractions:

• French Quarter / 
Bourbon Street 

• Audubon Insectarium 
• Aquarium of the 

Americas 
• Jackson Square 
• St. Louis Cathedral 

• Cafe du Monde 
• French Market 
• Harrah’s New Orleans 

Casino 
• Audubon Zoo 
• Garden District / St. 

Charles Avenue

• 5 Fifty 5 
• 55 Fahrenheit 
• Starbucks 
• Cafe du Monde 
• Shula’s Steakhouse
• K-Paul’s Louisiana 

Kitchen
• Arnaud’s

• Brennan’s Restaurant
• Commander’s Palace
• Galatoire’s
• Mother’s Restaurant
• Muriel’s Jackson Square 
• Palace Cafe
• Antoine’s Restaurant
• Acme Oyster House 
• Red Fish Grill 

New Orleans Marriott • New Orleans, LA
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Registration Form

Full Name

First name as you wish it to appear on badge

Title

Organization

Address

State Zip CodeCity

Phone Fax

E-mail

Which Category Best Describes Your Organization?

Registrant Information

Cancellation Policy

The conference sponsors guarantee a refund, less a $150 administrative fee, 
if written notifi cation is received on or before September 7, 2012. Verbal 
cancellations are not accepted. Cancellations received after September 7, 2012, 
are not eligible for a refund. You may always send a substitute.

Confi rmation of Registration

All registrations will be confi rmed within ten business days of receipt of the 
registration form and payment. If you do not receive a confi rmation, please call 
866-440-9080, ext. 23. Please do not mail or fax forms without payment.

Excellence Guarantee

The conference sponsors are committed to excellence in educational 
programming. If you are not satisfi ed with the conference, you may return your 
conference materials while on-site and we will refund your registration minus a 
$150 administrative fee.

Special Needs

If you need assistance with special arrangements, such as dietary restrictions or 
accessibility, call toll-free (866) 440-9080, ext. 23.

Early rates are available if the registration form with full payment is received 
by Friday, September 7, 2012. Discounts for group registrations (3 or more) 
are available. Please call 866-440-9080, ext. 23 to discuss discount options. All 
registrations for attendees from the same organization seeking discounts must be 
submitted together.

Print Name as it appears on Card

ExpirationCard Number

Billing Street Address Zip Code

Signature

Get This Form To Us...

BY MAIL:
Mail registration form(s) with payment to:
Forum for Healthcare Strategists
980 North Michigan Avenue
Suite 1260
Chicago, IL  60611
Make checks payable to: Greystone.Net

BY FAX:
Fax registration form(s) with credit card information to:
312-440-9089

ONLINE:
Register online at:
www.hcic.net

For More Information

Call 866-440-9080, x 23, or visit www.hcic.net

Conference Rates Early
(received by 9/7)

Regular
(received after 9/7)

Healthcare Provider

Commercial
(Consultant/Vendor)

____$1,095

____$1,195

____$1,195

____$1,350

Are you a Greystone.Net or Krames StayWell Client?

If yes, are you planning to attend the Client Conference on Monday, November 12th? 
Remember, it starts at 7:30am on Monday, November 12, 2012.

attending not attending
Integrated Delivery System
Hospital 
      Urban/Suburban  
      Rural
      Academic Medical Center

Health Plan
Insurer
Medical Group Practice
Consultancy
Vendor

16th Annual Greystone.Net Healthcare Internet Conference
November 12-14, 2012 • THE COSMOPOLITAN of LAS VEGAS • Las Vegas, NV

Questions? 
Call 866-440-9080

ext. 23

Payment Information

Hotel Info

Registrant Fees

To make reservations, please call Reservations/Resort Services at 1-855-435-0005 
and reference group code: SCHST1 or the 16th Annual Healthcare Internet 
Conference in order to receive the group rate of $179.00 per night (plus tax) 
for the nights of November 9-17, 2012. The room rate includes in-room Internet 
access.

Please reserve your room no later than October 19, 2012 to secure the discounted 
group rate. After October 19, 2012 or once the room block is sold out, hotel rooms 
will be available at prevailing rates. Call early to secure your room.

Pre & Post Conference
Event Rates

Early
(received by 9/7)

Regular
(received after 9/7)

____$95 ____$125Web Content Strategy

____$95 ____$125Mobile Strategies

____$95 ____$125Open Source Solutions  

____$95 ____$125OpenSpaceTM  

Your registration will be confi rmed only after payment in full has been received. 

    A check is enclosed, payable to Greystone.Net
    I authorize you to charge:        VISA        MasterCard          Discover       AMEX

Twitter Handle



Featuring Case Studies From:
Advocate Health Care
All Children’s Hospital
Barnes-Jewish Hospital
Baylor Health Care System
Blessing Health System
Brigham & Women’s Hospital
Crittenton Hospital Medical Center
Dartmouth-Hitchcock
Hendricks Regional Health
Henry County Health Center
Iasis Healthcare
Illinois Neurological Institute/OSF Healthcare
Indiana University Health Bloomington Hospital
Inova Health System
INTEGRIS Health
Johns Hopkins Medicine
MD Anderson Cancer Center
Medical College of Wisconsin/Children’s

Specialty Group 
MedStar Health
MemorialCare Health System
Mercy Health System

Meridian Health 
Mississippi Baptist Health Systems, Inc.
Nationwide Children’s Hospital
NewYork-Presbyterian Hospital
Northwestern Memorial Hospital
Orange Coast Memorial Medical Center
Piedmont Healthcare
Roper St. Francis Healthcare
Rush University Medical Center
Salem Health
Sentara Healthcare
Sharp HealthCare
SoutheastHEALTH
St. Louis Children’s Hospital
Texas Health Resources
UAB Medicine
University of Arkansas for Medical Sciences
University of Virginia Health System
UTMB Health
UW Health
Via Christi Health
Women & Infants’ Hospital Rhode Island

Greystone.Net
2872 Woodcock Blvd.
Suite 200
Atlanta, GA  30341
www.greystone.net
www.hcic.net
770.407.7670

Scan to Visit the HCIC Web Site
www.hcic.net

www.greystone.net

November 12-14, 2012
THE COSMOPOLITAN of LAS VEGAS • Las Vegas, NV

Look Inside!Look Inside!
For information on 
exciting pre and post-
conference events!




